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Our Story

Baxter Mediais the travel industry’s most sought-after source
of innovation, knowledge and solutions; bringing the world
to Canada and Canada to the world.

With a /0-year history in an industry we helped pioneer,
Baxter Media pushes beyond the boundaries of publishing by
utilizing a variety of print, digital, interactive, and online mediato
reach our audiences. Our approach is Canada-wide, promising
to provide all our audiences with the most relevant, exciting,
and compelling content they can use to inspire travellers. The
most trusted source of travel news and information in Canada,
working with Baxter Media gives you the unique opportunity
to leverage our expertise, resources and relationships to
create content and solutions that are relevant, valuable, and
address the industry’s changing needs, and help you reach
your marketing goals.
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Canadian Travel Press

Travel Trade - Print & Digital

- 24,880 Subscribers (16,230 Digital, 8,650 Print)
- Readership per issue: 42,180

Travel Courier

- Travel Trade - Print & Digital

« 24,522 Subscribers (15,322 Digital, 7,200 Print)
- Readership per issue: 36,922

OFFSHORE - travel at its finest

- Consumer & Travel Trade - Print & Digital
« 41, 230 Subscribers (25,000 print, 16,230 digital)
- Readership per issue: 80,000

FACEBOOK

n 1,482 FOLLOWERS

OUR REACH

TravelBlast
- Travel Trade - Digital

« 19,680 Subscribers

TOTAL SUBSCRIPTIONS

142K

An average of over
250K impressions

TravelPress.com

« Travel Trade - Online
« 29,900 Unique Visitors per month

@ Press Today

- Travel Trade - Digital & Online
« 18,565 Subscribers

©

&

Culinary Travels Cookbook Series

- Consumer & Travel Trade - Print & Digital
- 41, 230 Subscribers (33,650 print, 16,230 digital)
- Readership per issue: 117180

INSTAGRAM TWITTER/X LINKEDIN

8,951 FOLLOWERS

1,039 FOLLOWERS

Phone: 416-968-7252 . E-mail: sales@baxter.net « www.travelpress.com

2,020 FOLLOWERS
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Products & Services

OFFSHORE

TRAVEL AT TS FINEST

Creatins Coast

- Canadian Travel Press
« Travel Courier ST WO B S piim ol o i ] .
« OFFSHORE - travel at its finest | " _\ L : = ‘ =1 » "”:,.‘- - ' | \
. Culinary Travels Cookbook Series ) AT =
- [ravelBlast

 fravelPress.com

- PRESS Today

« Agents’ Choice Survey & Awards Gala
 Travel Webcast

« Contests

- Baxter Student Ambassador Program

WORKING
REMOTELY

;SPRING INTO SAVINC
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YOUR TRAVEL
FAST
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Canadian

TRAVEL PRESS

CANADA’S MOST TRUSTED TRAVEL TRADE PUBLICATION SINCE 1968

9

Canadian Travel Press has been the trusted and authoritative
voice of Canada’s travel industry for five and a half decades.
During that time, it has built a reputation as being a fair and
reliable source of information for Canada’s travel industry. In
terms of content, CTP takes a big picture view of the world of
travel and tourism and 90% of the stories appearing in CTP
are original — airlines, technology, trends and issues, travel
advisor concerns, responsible/sustainable travel, Indigenous
tourism, destinations, cruise lines, associations, and more tell
their stories in the pages of the magazine through interviews
with Baxter’s experienced and respected editors.

Frequency: Bi-weekly, print and digital flip-book.

Strategic Marketing Outcomes: Branding, Milestones,
Announcements, Destinations, Niche Targeting, Product/Brand
Positioning, Call to Action, Relationship Building and News

Links below for more information

CIRCULATION EDITORIAL MATERIAL RATES
CALENDAR SPECIFICATIONS
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/CTP-2024-editorial-calendar.pdf
https://www.travelpress.com/MediaKit/CTP-PRINT-DIGITAL.pdf
https://www.travelpress.com/MediaKit/CTP-rates-2024.pdf

TRAVEL

TRAVEL 2 ®
COURIER
HOME ISSUEDATEAUGUST3,2022 COVERSTORY NEWS DESTINATIONS TRAVELAGENTDICLUSVE ARCHVE GONTACT SUBSCRY

Travel Courier is a unique approach to reading and
interacting withthe Travel Courier brand. The contentcomes
alive in this hybrid edition of a print (one issue per month)
and digital/web based (weekly) magazine that features
interactive components such as video, training and live
chats in an easy to navigate format.

Travel agent focussed sections make it easy for
professionals to get the information and tools they need
to be successful. This includes a marketplace for Contests,
Fam Trips, Webinars, Podcasts, Careers and more.
Frequency: Weekly, digital web based. Monthly, print and
digital flip-book as well as web magazine. Email notification
to subscribers to alert them to new weekly issue.

Strategic Marketing Outcomes: Announcements, Call to Action,
Recruitment and Hiring, Sustainability, Responsible Travel &
Tourism, Contests & Incentives and News

Links below for more information

O ® @ &9

CIRCULATION EDITORIAL MATERIAL RATES
CALENDAR SPECIFICATIONS
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/TC-2024-editorial-calendar.pdf
https://www.travelpress.com/MediaKit/TC-PRINT-DIGITAL-ONLINE.pdf
http://travelpress.com/MediaKit/TC-Print-Digital-Rates-2024.pdf

OFFSHORE

TRAVEL AT ITS FINEST

OFFSHORE - travel at its finest is a luxury travel magazine, delivering the
best in aspirational travel to a highly targeted audience of Canada’s most
affluent consumers.

First and foremost OFFSHORE is a print product and since its arrival to
Muskoka cottage docks, it has received rave reviews from both readers and
advertisers. Unparalleled in its production quality and targeted, vertical-
market distribution, OFFSHORE brings its readers the latest in upmarket
travel style, and engages those with significant discretionary income and
the influence to choose featured products and services. OFFSHORE's
publishing schedule is 4 times per year. Spring, Fall and Winter editions are
distributed to select neighbourhoods through the Globe and Mail (25,000
plus), Canada’s most influential daily newspaper and the Summer edition
is distributed through Hideaways Magazine in Muskoka (30,000 plus) and
surrounding areas to homeowners’ docks and at upscale retailers.

Strategic Marketing Outcomes: Consumer Focused, Branding, Destinations, Niche
Targeting, Product/Brand Positioning, Call to Action, Lead Generation, Customer
Acquisition

Links below for more information

CIRCULATION MEDIA KIT

TRAVEL AT

Croatias Coast
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https://www.travelpress.com/MediaKit/Offshore-Media-Kit-2024.pdf
https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf

TRAVELS

Culinary Travels Cookbook Series - Appealing to well-travelled
connoisseurs and homegrown patrons alike, our Culinary Travels
Cookbook Series reaches high-end explorers and reputable travel
professionals who crave remarkable getaways and great food.

Published biannually in Spring and Fall, the Culinary Travels
Cookbook Series receives targeted print distribution to over 25,000
affluent households via the Globe & Mail, and distribution in print
& digital formats to over 25,000 travel professional subscribers of
Canadian Travel Press and Travel Courier. Each edition captures
Traditional, Modern, Sophisticated, Authentic, and lconic approaches

)

| to cuisine, and the impact food has on travel.
A Frequency: Biannually, print and digital flip-book.
o Strategic Marketing Outcomes: Consumer Focused, Branding, Destinations,
Niche Targeting, Product/Brand Positioning, Call to Action, Lead Generation,
Customer Acquisition
Yy 4
’ Links below for more information

CIRCULATION MEDIA KIT
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https://www.travelpress.com/MediaKit/Baxter-Culinary-Media-Kit-2024.pdf
https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf

Brochures

RETURN AIRFARE + SAVE UPTO $1,400 PER PERSON*

Book your clients’ 2024 Europe River Cruise Today

Clients who choose Emeraid Cruises for their 2024 Eurcpe adventure can enjoy

return international airfare PLUS save up to $1,100 per person with our
Super Earlybird Cffer

World Travel Market London is back 88 Novernber at ExCel London - ticke: bosking =
RO open

H pon WE NEVES VIBED DENVR. YOu ShOUIT IMow ThaT Vg Travel Mases Lingen s e
home of the worid's bavel IR0l Creating truly SPRCEl ODDOTUNIBS 0 pitch. network and
do deals that don't happen anywhere eise’ Mere are just a few of the reasors o jon w3

+  NEW irformal Meeting Mour - the Srst hour of $he show on all three days will be

dedicated %0 uracheduled, irformal meetings vath new prospects and key chests

+ NEW Community Hubs = networ and sccalise 2 our brand-new Communiy
uts, located in the certre of North & Scoth halis: 32 opporanity 10 mke new
CONNRCECnS

+ NEW Networking Party = om on Monday & November from 17:301%30 ©
urwend Wsh Your pae's. MEet New DIoPE 37d Celedam ravel

« WEW Conference Tracks - 533y ahaad of the svolving travel lancscarse vech

compaling conference sessons. oMesing actonabis nsight on Consumer Trends

Exgeriance Sraeges and more

Wi ook forward 1o waltoming you @ November — Book your FTREE tcker now'

TravelBlast is a first-rate, subscriber-based,
e-mail marketing, product and information
service. Supports brand awareness campaigns.
Frequency: On demand, up to five times daily

TravelBlast drives a call to action and traffic to your
website.

Strategic Marketing Outcomes: Announcements, Call to
Action, Brand/Product Positioning, Database Building,
Education and Training and News

Links below for more information

O @ &9

CIRCULATION MATERIAL RATES
SPECIFICATIONS
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/TravelBlast-2023-specs.pdf
https://www.travelpress.com/MediaKit/TravelBlast-rates-2024.pdf

TRAVEL 55 PRESS

HOME OF CANADIAN TRAVEL PRESS

TRAVEL % PRESS .

Travelpress.com iS the One-StOp-ShOpfOr neWS,VieWS, Latest Airlines Tour Operators Destinations Cruise Hotels & Resorts Travel Webcast Photo Gallery Publications Archive ~

calendar of events, surveys, fams, bulletin boards | o Davtar By Wi H Prosaces Stion s 5
and contests unique to the site. It is updated daily - a

with news, breaking news and informed analysis. | - | o g S T b
TravelPress.com’s brand new updated and revised site NG R——— | R
combines the highest standards of design features | A © °”“°5$_?;g“"’_m- a%wm

and technology markers with the best industry-
serving content including news, destination features,

Hotels

RIU, Sunwing: Great Partners, Growing

Agents’ Choice Survey and Awards, and upcoming BACKTO . = o . s
Baxter events. | iy e - B S ——
Frequency: Daily with regular updates. ratand s hack

featuring lie-flat Airlines

pods in Air Canada 4 : Air Transat Adds Lima Flights From
Signature Class, = Montreal, Toronto

Strategic Marketing Outcomes: Brand Awareness, Strategic
Promotions, Education, Specialist Programs, News,
Appointments, Achievements

Links below for more information

AUDIENCE MATERIAL RATES ‘ﬁ';—z_.
SPECIFICATIONS o
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/TPdotCOM-2023-specs.pdf
https://www.travelpress.com/MediaKit/TPdotCOM-rates-2024.pdf

For more news go to:
www.travelpress.com

GOOD TRAVEL NEW S FASTI

HEWOMDS BGGEST ./ SRR yropia i sEAs |

RIWES fouEER 1814

KARISMA HOTELS
& RESORTS.

sunwing  sesoor

F | #4648 . AT

Attend to receive a

20% discount

on selected
IATA courses

Porter Airlines Setting A Course To A New Future

Some s months after lsunching 3 schedule of cross-Canads routes with 25 new
Embrasr E185-E2 commercial jets, Porter Airfines is posting results that point to
further expansion. It is doing so with an aircraft that not only has many leading design

gfficiegncies, but 2's0 features 3. .
) -_— "
g
— ;
B iq
L &'-— P

WestJet Adds Mexico Flights From  |ATA Reports Strong Northern
‘ Vancouver Summer Travel Season

= Viestlet is expancing s wintsr IATA reports that the post-CONVID
schedu's serving Sritish recoverny momentum contnued in

Sun
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& Unveiled its

Le Boat Expands In Canadaz

Le Boat has unveiled plans to expand
@n the Trent Sevarn Waterway for
2024 and cruises sre now on s3ke for
the 2024 boating sz2ason. The bost
rentsl company will ke launching on
the Trent Sevem Watenway with 3
fleet of 8 Luxuy ry Horizon..

Riviera River Cruises Bacomes
Ensemble Preferred Supplier

Riviera River Cruises has become 3
prefered supplisr for Enzemiis
T!l'avei Growp. Marilyn Conroy, Riviers
River Cruises’ Vice Fresident Sakes
and Marketng Nonth America, said:
“We're dafighted 1o partner with |
Ensembie as it is one of...

TraveiBestlobs com

follow us:

¥ | f in o =

PRESS Today*

GOOD TRAVEL NEWS FAST!

PRESSToday e-newsletter provides travel trade
readers/subscribers with the latest news and need-to-
know information from Mon. to Fri. each week. News,
new product releases, issues in brief and much more.
Frequency: Daily plus Breaking News, emailed daily
to subscriber base.

Strategic Marketing Outcomes: Brand Awareness, Strategic
Promotions, Education, Specialist Programs, News,
Upcoming Events, Achievements

Links below for more information

O @ &

CIRCULATION MATERIAL RATES
SPECIFICATIONS
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/PressToday-2023-specs.pdf
https://www.travelpress.com/MediaKit/PressToday-rates-2024.pdf

The Agents’ Choice Readership Survey — now in its 24th
year of publication is the one and only Canadian travel
industry survey that let’s Canadian travel advisors pick their
favourite suppliers. There are morethan40 award categories
that highlight the agency community’s top 10 favourites
along with the number 1 choice. Regional breakdowns
are calculated as well. The Agents’ Choice Survey Results
are published in a special issue and released first at the
Agents’ Choice Awards Gala in June before being
distributed to the CTP and TC subscribers. Voting opens in
January and closes in April.

Strategic Marketing Outcomes: Brand Awareness, Industry
Authority, Thought Leadership, Travel Agent Loyalty, Market
Research, Sponsorship Recognition

Links below for more information

SPONSORSHIP MATERIAL
OPPORTUNITIES SPECIFICATIONS

o ADEAL OR ARE
© \BLLE OF THE

V) bRE.N\\_\.\\*\G 1O TR

PUBLICATIONS MAIL AGREEMENT NO. 40063078

AGENTS
CHOIGE

2023

READERSHIP SURVEY
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https://www.travelpress.com/MediaKit/Agents-Choice-Sponsorship-Kit-2024.pdf
https://www.travelpress.com/MediaKit/ACA-2023-specs.pdf

Phone: 416-968-7252
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Agents’ Choice Awards Gala - A dazzling
annual affair, brings the industry together
for an evening of celebration and style.
Over 400 attendees comprised of industry
executives, top bdm’s, and exceptional travel
agents from coast to coast to coast applaud
industry favourites in 40 categories. The next
Agents’ Choice Awards Gala will be held in
June 2024

Strategic Marketing Outcomes: Brand Awareness,
Industry Authority, Thought Leadership, Travel
Agent Loyalty, Market Research, Sponsorship
Recognition

Link below for more information

O

SPONSORSHIP
OPPORTUNITIES
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https://www.travelpress.com/MediaKit/Agents-Choice-Sponsorship-Kit-2024.pdf

BAXTERMEDIA

¢® TRAVEL
WEBCAST

Travel Webcast webinars are promoted online and
through TravelBlasts and other Baxter media outlets
and managed by Baxter's technology division.
Baxter promotes, coordinates, manages, moderates
and distributes the live recorded webinars through
appropriate media outlets and hosts on the Baxter
Media Youtube channel. The webinars are posted on
TravelCourier.ca’s Marketplace in addition to other
Baxter Media outlets for viewing after the live segment.
Our webinar platform can be customized to your
branding.

Frequency:. On demand.

Strategic Marketing Outcomes: Database Building,
Recruitment and Hiring, and Education and Training, Brand
Awareness, Relationship Building, Travel Agent Awareness

Links below for more information

AUDIENCE RATES

Phone: 416-968-7252 . E-mail: sales@baxter.net « www.travelpress.com
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/Webcast.pdf

CONTESTS

Contests in Canadian Travel Press and Travel Courier provide
great exposure, value and reader engagement and have
proven successful at launching and educating our readers
on destinations, products and services. The contest features
an outside front cover of the magazine, along with a full page
cover story and a ballot. A subsequent issue will feature a
full page ballot. Also included is ongoing digital coverage
by our editors on the contest and exposure in the contest
sections of our website travelpress.com, on Press Today and
a series of TravelBlasts, dedicated emails and social media.
Promoted online and through TravelBlasts and managed by
Baxter Media.

Frequency: On demand

Strategic Marketing Outcomes: Announcements, Database
Building, Niche Targeting, Specialist Program Training, Brand/
Product Positioning and Call to Action

Links below for more information

CIRCULATION EDITORIAL MATERIAL RATES
CALENDAR  SPECIFICATIONS

canadlan Week of Beptembeor 5 207

TRAVEL:PRESS

CANADA'S MOST TRUSTED TRAVEL TRADE PUBLICATION SINCE 1988

Enter now for a chance to win a trip to Flanders, Belgium

|
i Win a trip to Flanders, Belgium

qguestions online at

52024

P ‘:_—__'_A\-. .......
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/CTP-TC-2024-editorial-calendar.pdf
https://www.travelpress.com/MediaKit/Contests.pdf
https://www.travelpress.com/MediaKit/CTP_TC_print_specs.pdf
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The Baxter Student Ambassador
Program exists to:

ENCOURAGE

FOSTER

MENTOR

CULTIVATE
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\ BAXTER
-\ Student
Ambassador
PROGRAM

The Baxter Student Ambassador Program, in its 10th year, is the only
travel & tourism student mentoring program of its kind in Canada. BSAP
partners with 15 universities and colleges across Canada, connecting
with thousands of students in the travel & tourism industry. BSAP exists
to ENCOURAGE young people to get involved in the travel industry,
FOSTER networking opportunities for graduating students, MENTOR
the next generation of travel professionals and to CULTIVATE
engagement in the travel industry. Becoming a BSAP partner
demonstrates your commitment to supporting the next generation of
travel industry leaders. Your ROI includes not only brand exposure to
the BSAP website visitors and 45,000+ industry readers, but also brand
loyalty from post-secondary students across Canada, as they enter
the industry. Time frame - Sept to May. Engagement starts in January.

Strategic Marketing Outcomes: Brand Loyalty and Awareness, Sponsorship
Recognition, Education and Learning Partnerships, Recruitment and Hiring,

Internship and Mentoring Opportunities
@

AUDIENCE SPONSORSHIP
OPPORTUNITIES

Links below for more information
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https://www.travelpress.com/MediaKit/Baxter-Media-Kit-2024-reach.pdf
https://www.travelpress.com/MediaKit/BSAP-rates-2024.pdf
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